THE
POWER OF

#NOTFILTERED

POWER Nﬁ DEC SIONS Video tutorials, lifestyle blogs, sponsored posts and
selfies; influencer content is becoming a core channel
GI_U BAI_I_Y THRUUGH in a brand’s marketing strategy. Does the power of
influencers lie in their follower count? Analysing billions
SEARCI’ INTEI_I_ GENCE. of monthly searches, Captify’s Search Intelligence reveals
the ‘true’ power of the celebrities, influencers and brand
PLANNING | ACTIVATION | MEASUREMENT ambassadors dominating search.

THE BEYONCE EFFECT BRANDS MORE LIKELY TO BE LINKED
Following the announcement of TU SEARCHES FUB BEYUNCE TICKETS

UK tour dates, Search Intelligence
revealed that users searching

around Beyoncé tickets are 88.93x
more Iikelyyto go on to search for PARK -+ BRAND
the star’s fashion line ‘lvy Park’. JIMMY AFFINITY
e, : Despite her last
+ collaboration with
%M -< H&Mbeing backin
+ ACTION: Identify influencers with strong ,2013,' the superstar
brand affinity through Search Intelligence. ” ALKV [ s stil associated
Activate high impact campaigns to catch i with the fashion
audience's attention around trending brand
influencer moments. 9. 0 2X

KIM KARDASHIAN: KYLIE JENNER: BATTLE OF THEK'S
]07M FUI.I.UWERS Whilst Kim may have 3 million more

followers on Instagram, younger
sister Kylie steals the spotlight in

70 P . + KYl_lE search, commanding larger search
; COMMANDS volumes for both herself and her

60 competing cosmetic brand.
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20 > o= = S =+ ACTION: Use Search Intelligence to pivot
= = 3 8 strategies and find audiences who are

10 = = = = proactively searching around influencers,
— > > > .

| = = = = brands and competitors.

SEARCH VOLUME (%)

BACK OF THE NET

As we get warmed up for the World

Cup, football icons bring in the

bucks for sponsors. Abbott Labs’

2015 ‘BeThelDonor’ campaign with FUUTBAI‘I‘ FANS ARE
Cristiano Ronaldo still dominates

connected search interest over

other sponsors Nike, Tag Heuer and

Herbalife.

MORE LIKELY T0 SEARCH FOR

. OVER OTHER
+ ACTION: Take advantage of d
search inferee:t ;Ifurljsgiglelvr:acnrte sgleendar SPONSORS WHEN SEARCHING

moments and connected influencers with FOR
high impact creative.

HEALTH IS WEALTH

59
o BN WITNESS THE
2 FITNESS Fitness star Kayla ltsines isn’t just
45 0% Michelle Lewin may influential arouqd her gxer'cise plans
o 10 b thetop and he.althy eating guides; users .
= g i searching for Kayla are also heavily
(R, fitness influencer searching around beauty and
= 3 on Instagram, but holiday categories.
% i Kayla Itsines boasts
= a higher volume of
g searches
10
5 W & -+ ACTION: Uncover hidden audiences and
0 expand reach by tapping into broader
MICHELLE ~ KAYLA  SIMEON ~  EMILY connected search categories associated

LEWIN TSINES ~ PANDA SKYE
'F%ﬂ%lmhg (0) 129M 9.5M 1 24M

with influencers.

YES, CHEF! +TOP SEARCHED FOR BRANDS
The global MasterChef franchise has ARUUND MASTERCHEF UK:

featured celebrity hosts and chefs

from Nigela Lawson to Gordon ]l AMAZUN MasterChef
Ramsay. Expect the unexpected

as cookery programmes influence

cross-category searches from
ecommerce to betting.

-+ EYEON
: THE PRIZE
+ ACTION: Sync mediaactivationsto | L F I ”Pt all ahU.Ut
influencers on TV to drive incremental reach cooking & recipes as
and awareness with interactive and dynamic Users seargh around
video formats for maximum engagement. placing their bets on
the MasterChef winner

CAPTIFY EXPLAINED

Captify powers decisions globally through Search Intelligence. Captify’s
unique Semantic Technology analyses billions of searches to power insights
and media across all channels and on every device. Captify’s actionable
insights play a crucial role for brands and advertisers; revealing macro world
trends, consumer interests, inner-life behaviours and intent signals to power
decisions across media and marketing.



